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  A vivid example of convergence in different areas of human activity is e-business which has successfully united economics, computer technologies and other creative directions. On the Internet there are specific economic conditions, and the Internet-economy – e-business which unites the use of Internet-technologies in three business-processes: commerce, finance and marketing. On the Internet all 3 of these business-processes are not only closely interconnected, but are also equivalent phenomena. Marketing as business-process of Internet-economy has received a pulse for further development. Use of technologies of the Internet allows receiving large volumes of information and to establish communications on a global scale. Modern electronic means of communication provide an opportunity to establish communication with the consumer without the help of intermediaries, to facilitate and speed up service, more precisely to focus advertising, etc. These differences draw the attention of an increasing number of companies to the Internet (frequently for the companies there is still formal component of this interest which is caused by prompting to not lag behind competitors).

Alongside these conditions of a general economic character, are the following developments of e-business, acting as catalysts (see the Fig. 1):


Fig. 1) E-business in conditions of globalization.

1) Globalization of the market and searching of new potential consumers,

2) Aspiration to decrease in a share of physical capital in all spheres of enterprise activity and to increase in a share in an intellectual product,

3) Development and expansion of practice of use of a brand,

4) Reduction of intermediaries in marketing networks and formation of new technologies in the field of sales. As the president of the company PricewaterhouseCoopers James J. Shiro notes, “e-revolution in business, namely the output on level B2B, will not pass over any sector of the economy”.

It is necessary to expect, that in the future with development of the Internet in the foreground there will appear other types of today’s poorly distributed business-models, such as C2C (consumer-consumer), C2B (consumer-business), B2A (business-government), C2A (consumer-administration), G2G (government-government), etc. It is expected, that basically these relations will be conducted through the Internet.

Further, in our opinion, development of E-business and expansion of its borders will lead to an occurrence of new business-technologies, types of consumers and methods of business.
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