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 Usually Internet-marketing does not develop independently, but arises in close interrelation with the driving forces of offline or online business. Proceeding from this, the development of Internet-marketing involves the following elements:

-The state of information technology,

-The state of electronic commerce, electronic payment systems and related branches of the economy,

-The presence of marketing schools.

Let us briefly consider these factors in regard to the realities of economic life in modern Armenia.

State of Information Technology

In December of 2000 the Government of Armenia declared information and communication technology a major priority for the development of the country’s economy. Later the concept of information technology (IT) development was accepted and a council on IT was founded under the leadership of the prime minister with the participation of the ministries, private firms and institutes.

Many independent experts (ITC, USAID, WB, etc.) consider Armenia to have enormous potential to be a meaningful participant in worldwide information and communication technology industries. In particular as a member of the former USSR, Armenia specialized in the sphere of electronics. Indeed, 30 percent of computers and electronic devices for Soviet defense and space programs were produced in Armenia.

The number of education establishments is constantly increasing.

In some areas (namely in regard to electronic visas and "transparency" of tax bodies), electronic management (e-governance) is successfully developing. However, at the same time there are a number of the problems which have seriously complicated the further development of industry in Armenia: the number of IT-companies has almost halved since the year 2000 and the number of workers in this sector has decreased by 10 percent. Along with the process of expansion a shortage of investments, absence of venture capital and unsuccessful work of innovative systems can be observed.

Further, the monopoly held by Armentel also negatively influences this situation. (Fortunately, after long proceedings the Armenian government managed to deprive Armentel of its monopoly on GSM-services and satellite communication). The number of Internet users in Armenia is estimated to be around 60-80 thousand, among which only 30 thousand are regular users. In 2001 of cost of Internet communications dropped by 40 percent, but still remains high, despite demand.

Questions of prime importance for the development of this economical sphere include granting customs discounts, reducing of the period of Armentel’s monopoly and maintaining investment reliability in the republic.

State of Electronic Commerce, Electronic Payment Systems and Related Branches of the Economy. 

As information technology quickly develops, logically there is also development of electronic commerce. In Armenia there are a number of problems, a part of which do not present additional complexities.

With the goals of introduction and development of electronic commerce in the CIS in 2001 “The Interstate program of creation of a network of the information-marketing centers for the promotion of goods and services in the national markets of state participations of the CIS until 2005» has been authorized. From the point of view of unification of international law in e-commerce the Model Law on Electronic Commerce is important and was accepted by the United Nations Commission on International Trade Law. It is obvious that first of all it is required to develop and introduce systems of the state support of e-commerce and to generate legal basis for realization of trading operations with the help of information technologies (in particular to create conditions for the formation of e-payment systems). 

As far as technical problems, we shall note a defect of Internets-shops and an absence of search systems for the Armenian sites.

Except for e-commerce, development of Internet-marketing is influenced by the level of development of related branches of economy (tourism, retail trade, banking, etc.) as their presence also assumes promotion through the Internet.

Presence of marketing schools Marketing in Armenian high schools (the Yerevan State Institute of Economics, and in numerous private economic institutions) began to be taught at the start of the 1990’s. It can be said, that in Armenia today there are a sufficient number of experts in marketing overwhelming the majority familiar only with classical marketing. 

Nevertheless, the situation is easy to change by organizing special courses of Internet-marketing. It will allow experts to be trained and to open new workplaces. For carrying out such courses, financial contributions can be received from international organizations ("Eurasia" fund, etc.). 

From the aforementioned, it can be claimed that despite some obstacles, Armenia has claims to becoming the regional center of electronic business and in particular, Internet-marketing.
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